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34%
Working age adults between the ages of 18 

and 34 use generative AI
(Bick et al., 2024)
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(Social Media Platforms Are Evolving to Refine User Experience and 
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1 Million 
Downloads

Literature Review: Celebrity Portrayal with Sora AI

In Just 5 Days
(Rowe, 2025)

(Sora 2: A Great Model, but Not Necessarily a Great 
Business -- Fatbobman’s Swift Weekly #105, 2025)

(How the Sora 2 AI Video Generation API on Kie.ai Is Redefining 
Global Creative Industries, 2025)



Literature Review: Celebrity Portrayal with Sora AI
“Please, just stop sending me AI videos of 

Dad…It’s dumb, it’s a waste of time and energy, 
and believe me, it’s NOT what he’d want”

(Bregel, 2025)

(Mouriquand, 2025)

(OpenAI Halts Sora Videos 
of MLK Jr. After 

“Disrespectful Depictions” 
Created by Users, 2025)



Literature Review: AI Video in the 
Entertainment Industry

$25.98 Billion in 2024 to
$99.48 Billion in 2030

(Roxborough, 2025) (How AI Is Used in Filmmaking, 2026)



Literature Review: AI Video in the 
Entertainment Industry

Oscar-nominated films 
such as:
● Emilia Perez
● The Brutalist

(Audiard et al., 2024)
(Shanfeld, 2025)



Literature Review: AI In Social 
Media

“about half of all 
consumers prioritize 
authenticity as a top 

quality”
(Coolbear, 2024)

(Let’s Keep It Real: Key Ingredients for Social Media Authenticity, 2024)



Literature Review: AI In Social 
Media

“A major responsibility lies 
with social media 

creators…The larger the 
community, the more likely it 

is to encounter false 
information,”
(Majerczak & Strzelecki, 2022)

(Perach et al., 2024)



Research Gap

(Identifying Research Gaps to Pursue Innovative 
Research, 2019)



Hypothesis
● Participants admit to having fallen for AI videos

● Majority of participants have viewed 
AI-generated content

● People experience greater fear of the 
technology due to development

● Connected to concerns regarding 
misinformation.



Methods

● Self Reported Survey
● Mixed Methods 

● 160 Participants
● Shared Through Messaging 

Platforms

● Experiment
● Informational Video

● Qualitative Based Survey
● 20 Participants

● Convenience Sampling

1 2



Survey
Results and 

Analysis



Survey Results and Discussions

55.6%
Parents 21+

30%
Teenagers 

13-20

6.3%
Children 12 
And Under

8.1%
Adults  21+
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Survey Results and Discussions
● “A kangaroo hitting a witch in the front yard of someone’s 

house.”
● “Bunnies jumping on a trampoline.”
● “A man selling food.”

(Karl, 2025)

58.9%
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Survey Results and Discussions
● “We already live in a world where facts are often 

distorted, from news to private life on social media. 
AI generated videos could take this to an extreme, 
making misinformation far more convincing and 

dangerous without proper regulation.”
● “AI can insert false information in the videos it 
creates, these videos look real and then the viewers 

could believe everything they see online.”



Survey - AI Image Test

82.1% selected the 
image on the left

17.9% selected the 
image on the right



Experiment
Results and 

Analysis



Experiment Results and Discussions
● “It reveals the most obvious and 

significant weakness of 
AI-generated video.”

● “With the tips you are paying 
attention to the small details.”

● “After they spoke about the blurry 
edges it’s all I look for now when I 

watch a video.”

85%
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Experiment Results and Discussions
● “Once you know the imperfections of AI generated 

content, it’s easier to spot them.”
● “It helps people spot things that are off between 

real and AI.”
● “It’s very helpful, and also brings awareness to the 

fact that not everything we see on the Internet is 
real.”

● “People watching will be able to tell the difference 
the more they watch.”



Experiment Results and Discussions

● “Watch closely for inconsistencies.”
● “(Checking the) sources it is posted on.”
● “Keep showing the features that make a 

video stand out as AI.”
● “Look at movements.”



Limitations

Survey Experiment
● Sample Size
● Convenience 

Sampling
● Response 

Bias

● Time 
Constraints

● Direct 
Administration 
of AI Video



● Requiring a Watermark
● Indication of 

AI-Generation
● More Rigorous Checks
● Offering Informational 

Videos

Implications

(5 Best AI Sora Watermark Removers: Erase Sora 2 
Watermarks for Free | AI Hub, 2026)



Conclusion
● AI-Generated videos are 

becoming more prevalent and 
believable

● People are aware they exist, but 
struggle to detect it

● Society as a whole is vulnerable 
but aware

● Education can improve detection 
ability

● As the technology advances, new 
measures will need to be put in 
place to prevent misinformation



Future Directions
● Different educational methods

● Helps determine the best way to 
prevent misinformation

● Insight into the struggle of 
distinguishing AI video.
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