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4%

Working age adults between the ages of 18

and 34 use generative Al
(Bick et al., 2024)
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Literature Review: Celebrity Portrayal with Sora Al
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Literature Review: Celebrity Portrayal with Sora Al

“Please, just stop sending me Al videos of
Dad...It’s dumb, it’s a waste of time and energy,

and believe me, it’'s NOT what he’d want”
(Bregel, 2025)

(Mouriquand, 2025)



Literature Review: Al Video in the
Entertainment Industry

$25.98 Billion in 2024 to

G 7 2 s N % P R /-—‘ / 2
(Roxborough, 2025) (How AI Is Used in Filmmaking, 4046)/



Literature Review: AI Video in the
Entertainment Industry

Oscar-nominated films
such as:

e Emilia Perez

e The Brutalist

(Shanfeld, 2025)




Literature Review: Al In Social
Media

“about half of all
consumers prioritize
icity as a tor
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(Let’s Keep It Real: Key Ingredients for Social Media Authenticity, 2024)



Literature Review: Al In Social
Media

“A major responsibility lies AMATIA =
with social media
creators...The larger the
community, the more likely it
is to encounter false
information,”

(Majerczak & Strzelecki, 2022)




(Identifying Research Gaps to Pursue Innovative
Research, 2019)



Hypothesis

¢ Participants admit to having fallen for Al videos
e Majority of participants have viewed
Al-generated content ‘
° People expe‘r‘j \\ greater.f arofthe
technology\ |
e Connected to c NS I
misinformation. /




Methods
1 2

e Self Reported Survey e Experiment
e Mixed Methods - e Informational Video
e 160 Participants 1alitative Based Survey
e Shared Through Messagi e 20F
Platforms







Survey Results and Discussions
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Survey Results and Discussions

Exposure to Al Video Generation Apps by Age Group
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Survey Results and Discussions

Which of the following applies to you (Select all that apply)

95 responses

| have watched Al gene.rated 92 (96.8%)
videos

| have used Al v!deo apps to 32 (33.7%)
generate video content

| have shared Al generated

o
iaon 46 (48.4%)

| have posted Al generated video
content

7 (7.4%)

20




Survey Results and Discussions

Of the following, where do you most commonly see Al generated video content?
95 responses

@ Social Media platforms (Instagram,
TikTok, X, Youtube, etc)

@ Messages from different people on
messaging platforms (Whatsapp,
Messages, Messenger, Telegram, efc)

) News Platforms (this includes articles
you may read online)




Survey Results and Discussions

e “A kangaroo hitting a witch in the front yard of someone’s
house.”

e “Bunnies jumping on a trampoline.”

e “Aman selling food.” |
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(Karl, 2025)



Survey Results and Discussions

How likely are you to assume that a video which seems unrealistic was generated by an Al?
95 responses

@ Very Unlikely
@ Unlikely
) Neither Unlikely nor Likely

@ Likely
@ Very Likely




Survey Results and Discussions

How concerned are you about the future development of Al-generated video technologies?
95 responses

@ Not concerned at all
@ Slightly concerned

» Moderately concerned
@ Very concerned
@ Extremely concerned




Survey Results and Discussions

Of the following, which are you most concerned about regarding Al video technologies in the future?

95 responses

@ Misinformation and fake news

@ Losing trust in the media

) Propaganda and political manipulation
@® Job loss

@ Security threats such as scams

////////




Survey Results and Discussions

e “We already live in a world where facts are often
distorted, from news to private life on social media.
Al generated videos could take this to an extreme,
making misinformation far more convincing and

dangerous without proper regulation.”

e “Al can insert false informati
creates, these videos look r‘g{\
g th

could believe everythin




Survey - AI Image Test

 82.1% selected the
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Experiment

Results and
Analysis
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Experiment Results and Discussions

e “Itreveals the most obvious and
significant weakness of
Al-generated video.”
e “With the tips you are paying D 0
attention to the small details”. |\ (G0 &0 /L

o “After they spoke ak he blu _—
edges it’s all I look“'f.b{ wh

° \ ‘,\ .
watch a video.”




Experiment Results and Discussions

What were some qualities of Al-generated videos that you noticed which you may have not
previously seen but were able to realize following the video? (Select all that apply)

20 responses

Weird hands or fingers
Unnatural facial movements...
Background behavior looks...
Audio and visuals do not full...
The lighting is inconsistent
Odd eye movements, or eye...
The context of a video simpl...
The video lacks imperfection...
Person who posted is not cr...
Stiff body movements of cha...
Blinking does not seem natural
Video is too perfect
Physics are off

0.0

—1 (5%)

2 (10%)
2 (10%)
2 (10%)

5 (25%)
4 (20%)

5.0

12 (60%)
11 (55%)
—10 (50%)
7 (35%)

7 (35%)




Experiment Results and Discussions

e “Once you know the imperfections of Al generated
content, it’s easier to spot them.”
e “It helps people spot things that are off between
real and AL.”
o “It’s very helpful, and also brings awareness to the
fact that not everything we see on the Internetis \

real X\ 0N
e “People watching will be able to\t\eu

the more they watch.”




Experiment Results and Discussions

e “Watch closely for inconsistencies.”
e “(Checking the) sources it is posted on.”
o “Keep showing the features that make a
video stand out &
e “Look at mb\




Limitations

Su rvey _ Experiment

Experiment . . ..
Sample Size L o Time il
Convenience .s !T‘:q./‘_-—'.—-/ IS

Sampling
Response
Bias "



Implications

® Requiring a Watermark

® Indication of
AI-Generation

® More Rigorous Checks

® Offering Informational
Videos



Conclusion

e AlI-Generated videos are
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Future Directions

e Different educational methods
e Helps determine the best way to
prevent misi f t on

e Insight into the s
dlstlngur
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